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Swirl, snift, sip, and savor

South African vineyards yield wines worth discovering

ure, areas of South Alrica are the play-
S grounds of striped and trunked crea-
tures, but the country has something
else to offer: the most savor-worthy wine east
of the Prime Meridian. So, somewhere
between the zebra rides and ostrich farm vis-
its, discover the Napa Valley of Africa.
European tradition with an
African twist. In Stellenbosch and
other regions swrrounding Cape Town,
hectares and hectares of wine-yielding vine-
yards produce some 83 percent of South
Africa’s wines, Most of the wineries are fam-
ily-owned, run by the descendunts of French,
Duteh, and German immigrants who fol-
lowed wine [orefather Jan van Riebeeck in
the 1650s. Elegant Cape Dutch homesteads
serve as relics of past prosperity.

Although once considered a symbol of

the worst of South Alvica’s apartheid, the
Cupe wine region is coming to symbc)lize
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the nation’s desire to reconnect with the
world, In 1998, a mansion in the area served
as the site for a meeting between Nelson
Mandela and President Bill Clinton.

An up-close encounter with
wine-making. Surrounded by majestic
Helderberg and Table mountain scenery,
tour barrel-vaulted wine cellars to witness
the wining process lirst-hand. See where the
fruit is pressed, juiced, and fermented.
Finally, sample cabernet sanvignon, merlot,
chardonnay, and others mere feet from the

source. Swirl, sniff, and sip to experience the
sweetness of life in a place where the motto
is, “Conserve water, drink wine.”

Ecstasy at a price you can
afford. South African wineries create a
careful mixture of the past—in the carved
wooden casks and preserved Old World
taste, and the present—in the stainless steel
fermentation tanks and New World market-
ing. Although Cape wine is delicious enough
that you'd be willing to pay handsomely for
it, you'll be tickled at what a bargain the
exchange rate makes—usually less than $20
for even the best varieties.

That’s surely worth a day away from the
zebrus, B

e d
RS Y-

JOURNEY

IsYour Group Flying Smart?

e Corporate ® School ® Church e Friends ¢ Family

e Professional or youth organizations

Customized travel programs

24-hour on-site service

i Private charter or commercial flights, cruises,
adventure trips and specialty programs

E( Volume discounts or special incentive packages

= Business, pleasure, and everything in between
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fdeas that fly!

Contact: Marci Boysen at 317-240-7021
E-mail: marci.boysen@iflyata.com
Or visit www.ambassadair.com



